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“Praised for pulling off an
ambitious project, Wine
and Travel Week stems to
establish Portugal as the
epicentre of the global wine
tourism industry”.

The Drinks Business

BEST DRINKS
EVENT

WINNER

Esséncia Company
Wine & Travel Week 2023




RESULTS 2023 EDITION
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APP FOR MANAGING AND
SCHEDULING B2B MEETINGS

¥

Development and delivery of an app for
managing the participation of exhibitors
and hosted buyers, allowing: scheduling
of B2B meetings and the integration and
accessibility of information, favouring
dynamics and additional opportunities for
contacts between exhibitors and hosted

buyers.
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- 18th to 25th February

An intense week for networking, entirely
dedicated to the world wine tourism,
perfectly matched with a prestigious event
dedicated to Portuguese wines.

PORTO | PORTUGAL 2024
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PROGRAMME

PORTO

The city of Porto will host the first days of WTW 2024, in
several buildings representative of its heritage, as well as
of local wine tourism.

Theoverallimage will transmit the diversity of the world of
wine tourism, taking into account the needs of exhibitors
and buyers, both in comfortable business meetings and
IN pleasant, enjoyable moments of social interaction.

OPENING HOURS

18 FEB

Accreditation at the hotel

20h00 Dinner

19 FEB

09h00 B2B Meetings
13h30 Lunch

15h00 B2B Meetings
17h30 Free time
20h00 Dinner & Party

PARTNERSHIPS

20 FEB

09h00 B2B Meetings
13h00 WTW Talk
13h30 Lunch

15h00 Free time
20h00 Dinner & Party

21 - 23 FEB

Experiences programme throughout
the 7 Portuguese Tourism Regions,

INn order to promote national

Wine Tourism among buyers and
journalists.

WTW 2024 renews the partnerships established in the first edition, namely with the Portuguese
Tourism Office and with the Great Wine Capitals network. Both in the development of the
programme and in its communication, these supports are essential for the success of this event.

This year we will also have a connection to UNWTO, for the creation of the debate with an expert.

PARTNERS:

g@ Great Wine Capitals

GLOBAL NETWORK | A WORLD OF EXCELLENCE

SUPPORT:

UNWTO PORTUGAL

World Tourism Organization

TURISMO DE ’{
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. B2B MEETINGS W

8 PORTO

™ 19-20FEB

GUEST We will soon qrmounce tb.e guest.
country for this year's edition, which
COU NTRY ....@ Will naturally have a special highlight
INn the programme, in order to promote
in 2024 itself as a Wine Tourism destination in
the world.

¢®* BUY & SELL WINE TOURISM

Porto will welcome exhibitors and buyers for 40 pre-
scheduled meetings, as well as meetings that can be
scheduled on-site.

‘ STRENGTHEN CONTACTS NETWORK Producers, agents and operators, tourist

The programme includes other moments to pboost entertainment companies, specialists, associations
networking, namely business lunches and dinners. and other wine tourism professionals.

All will have, as tfar as possible, the contribution of
renowned chefs and sommeliers.

An innovative and global event that brings together
the world's most emblematic wine tourism
destinations.

A relaxed and sophisticated atmosphere, perfect for
the positioning of projects and brands.
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lIl. EXPERIENCES

¥ poRrTO
94 18-20FEB

WINE & FOOD EXPERIENCE

One of WTW's commitments is to make the most of
the moments of interaction and connection among
all participants.

Thus, lunches and dinners, as well as parties and
trips, become breaks for meetings and more relaxed
networking.

/ LUNCHES AND DINNERS

The programme will surprise you with a close link
oetween gastronomy and wine during the scheduled
unches and dinners.

-ach moment will be, once again, created under the
guidance of a group of renowned national chefs, along
with award-winning Portuguese sommeliers.




lIl. EXPERIENCES

u PORTO
94 18-20FEB

/ PARTIES

Oneoftheevenings,organised by Porto City Hall, isthe
Great Wine Capitals Network Gala. In this ceremony,
the Best of Wine Tourism Awards will be given to the
national projects of excellence that will stand out
during 2023.

Based around a theme, the WTW parties will be one
of the most vibrant and surprising moments of the
programme.

Heldinuniguevenues,complemented by performing
arts, design, music, etc,, they are a key element in the
networking experience, bringing everyone together.

e * 998 400

$
$
.
.
:

Great Wine
Capitals

GLOBAL HETWORN




lIl. EXPERIENCES

¥ poRrTO
94 18-25FEB

WINE & FOOD
- PORTO CELEBRATES WINE!

For this second edition, Wine & Travel Week
presents a list of restaurants and bars in Porto,
spread across all neighbourhoods, with a particular
focus on wine service, mixology and good food.

Exclusive events and unforgettable gastronomic
moments will be created!

Restaurants and bars selected by REVISTA DE
VINHOS will illustrate the diversity of Porto, its
gastronomy, and celebrate the incredible talent of
all the chefs, restaurant owners and sommeliers in
Porto.
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¥, PORTUGAL
4 21-23FEB

POST-TOURS

Planned in detail with the tourism regions, these
orogrammes explore the cross selling between
wine and activities that mark the identity of the
destination.

From the Azores to the North of Portugal, from
Alentejo to the Algarve, the Centre of Portugal,
Lisbon and Madeira, it will be 2 to 3 days of authentic
experiences that leave nothing to chance!

The programme will be announced by November.

Reserved for buyers and invited journalists.







HOW TO PARTICGIPATE?

B2B meetings/ WTW Talk/ Experiences

EXHIBITORS

All those who can present products
with character and cultugally-immer-
sive maments... On the theme of terri-
tory, heritage; wine and gastronomy.

See participation terms and conditions on page 16

BUYERS

All operators, travel advisors and con-
sultants looking for high standard iti-
neraries and unigue, conscious and
exclusive references, always having
Wine Tourism as the central focus of
the experiences.

See participation terms and conditions on page 17

JOURNALISTS

WTW Is open to journalists who have an
absolute passion for the world of travel,
specifically experiences linked to wine
tourism, preferably with autonomy in

the edition of articles for specialized me-

dia. It will be a pleasure to welcome all

who want to dive into this universe and

get to knowauthenticandmsplrmgsto—
ries, from the four corners of the world.

See participation terms and conditions on page 18



EXHIBITORS
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Conditions and advantages for participants: Ea rI y Bi rd

B2B meetings . .
1 table and 2 chairs for the meetings R t t
Company identification + electricity point e I s ra I o n
Access to the app for meetings' scheduling
Minimum of 40 pre-booked meetings (15' each)

3 networking breaks between meetings, with access to coffee-breaks
Presence on the app lists, with link to the website

Experiences
Networking lunches on the 19th and 20th February (1 person)
Dinners and parties on the 19th and 20th February (1 person)

Accommodation
Access to special rates at partner hotels

40

MEETINGS

If you feel you fit this profile and you are interested in being present at WTW
2024, please contact us by email at comercial@essenciadovinho.com
or fill in the appropriate form on the website www.winetravelweek.com

(available soon).
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BUYERS

Conditions and advantages for participants:

B2B meetings
Access to the app for meetings' scheduling
Minimum of 40 pre-booked meetings (15' each)
3 networking breaks between meetings, with access to coffee-
breaks
Presence on the app lists, with link to the website

Experiences
Networking lunches on the 19th and 20th February (1 person)
Dinners and parties on the 19th and 20th February (1 person)
Visit to a region, as part of the Post-Tour programme, from 21 to 23
February (1 person)

Travel and Accommodation
3 nights booked at the official event hotel (single room)

Flights in economy class (does not include flight upgrades, parking or
any other costs associated with the trip)

The organisation will invite some journalists directly. However, if you fit
the profile described above and would like to be present, please contact
us by email at comercial@essenciadovinho.com or fill in the form at
www.winetravelweek.com (available soon).



JOURNALISTS

Conditions and advantages for participants:

B2B meetings
Access to the app for contact management
Direct scheduling of meetings with exhibitors or buyers
3 networking breaks, with access to coffee-breaks
Presence on the app lists, with link to the website

Experiences
Networking lunches on the 19th and 20th February (1 person)
Dinners and parties on the 19th and 20th February (1 person)
Visit to a region, as part of the Post-Tour programme, from 21st to
23rd February (1 pax)
Optionalaccessto EssénciadoVinho 2024 (23rd or 24th of February)

Travel and Accommodation
3 nights booked at the official event hotel (single room)
Flights in economy class (does not include flight upgrades, parking
or any other costs associated with the trip)

The organisation will invite some journalists directly. However, if you fit
the profile described above and would like to be present, please contact
us by email at comercial@essenciadovinho.com or fill in the form at
www.winetravelweek.com (available soon).




AFTER THE ~Taw® @Te T| EXPERIENCES
PROFESSIONAL v ” vf:, 9 PORTUGAL ..7 TouﬁlgM REGIONS
EVENT THERE i IR} =« =

2IS.STILL TIMEF07¢ o

Mh?ﬁ, Ng E 1
QME A 15

‘ .
T

'-1: ,rrr. 'n,-,_.-.v

ESSENCIA DO
VINHO PORT(,

e i i S T i B Al B gl v

v
|- » i an
m.rg,.pq, B ith UG W o LA M 1D S0 ST I 't‘n’w-""‘"""
i ¥ oD D T A 4 D Eve— P
* "":-un. FE S = ﬂm# izl

-"“h',: .ﬁ_ __Jn-u\..;‘g‘u* wl.
24 gl e ‘_ﬂ-ﬂ

A Lﬁw&’!
|2 5u Al

B Te ] R IS




/| §

TR

WV £ ﬁ“'..-_r_
. ESSENCIA DO VINHO




V. ESSENCIA DO VINHO
PORTO 2024

¥, PORTUGAL
4 22-25FEB

't has been 20 years of growth for a brand that has established it-
self as the main wine experience in Portugal, bringing together
oroducers from all the Portuguese wine regions, promaoting a pro-
gramme of parallel activities that, year after year, brings to Porto
and highlights leading figures from the four corners of the world
to celebrate wine and gastronomy in an iconic setting.

Free tastings, commented tastings, experiences, masterclass-
es and showcookings are on the menu. The official programme
of the event also promotes one of the oldest wine competitions in
Portugal, the "TOP 10 of Portuguese Wines", bringing together an
INnternational panel of judges who have the opportunity, in a blind
tasting, to classify a pre-selection of still and fortified wines chosen
by the Tasting Panel of Revista de Vinhos.



IMALL

THE WORLD OF WINE
TOURISM WITH US!
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WINE & TRAVEL WEEK

> LINKTO VIDED
> LINK TO PHOTO GALLERY
> LINK TO OFFICIAL EVENT WEBSITE

oooooooooooooooooooooooooooooooooooooooooooooooooooooooo

WTW > EXPERIENCES
-> LINKTO PHOTO GALLERY POST-TOURS

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

-> LINKTO DINNER VIDEO
-> LINKTO PARTY VIDEO

( Acesso /Password: Nuno2023 )

ESSENCIA DO VINHO

-> LINKTO VIDEQ

-> LINKTO PHOTO GALLERY

-> LINK TO OFFICIAL EVENT WEBSITE







